ENAVEK 2014-2020

ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQONIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon ZYNEPFAZIA YAPAYAIKQN APTAZ IKE nou &dpelel otnv nepipepeia HMNEIPOY evraxbnke otn dpdon
«EpyaAegiobnkn AvTaywvioTikoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon ortoxeusl otn BeATiwon TnG
avTaywvioTIKOTNTAG TWV HIKPWV KAl MOAU HIKPWV EMIXEIPHOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKTUYXPOVIOWO TOUC,
TNV UI0BETNON OUCTNUATWV TUNoNoinong & NioTonoinong, Kabwg kal o€ branding kal Yn@iakn npoBoAn.

O OuvOoAIKOG NPoUnoAoYIONOC TNG €nevduoncg €ival 105.000,00€ sk Twv onoiwv n dnuooia dandvn avepXETAl O€
52.500,00€ kal ouyxpnuatodoTeital and Tnv EAAAda kalr To Eupwnaikd Tapeio Mepipepeiakng Avantuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavniuata — EEonAIouog

v MioTonoinon MpoidvTtwy — Ynnpeoiwv — Aiadikaciwv

v Zuokeuaoia — ETikeTa — Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v/ MIoB0oA0oYIkO KOOTOG epyalopevwy (VEO NPoowmniko)

M&ow TNG CUHHETOXNG 0TN Apdaon, N ENIXEipnon NETUXE:

v BeATimon TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdo@opiag TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG AYopdac WE TN NPocbnkn VEWV NPoiovVTwV & UNnNPeECIwV
v €€ao@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPECTIEG

v au&non TnG napaywylikoTnTac & BeATiwon AsIToupyikwy 31adIkaciwv
v/ gvioxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTripnon noloTIKwV BEcEWV epyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnke n €nixeipnon ano®EPovTac opeAN TNV avTaywvIioTIKOTNTA TNG XWpag Kabwg

Kal oTnV TOMIKM OIKOVOoWida.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NMPOrPAMMATQN ETIA, TE & EKT avantun - epyaocia - aAAnkeyyun

iy ; EIAIKH YINMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnaiko Tapeio
Mepipepetakig Avantuéng

Me tn ouyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns 'Evwons
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